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KeyPoint Partners provides retail research consulting services ranging from preliminary desktop assessments 
to comprehensive evaluations which integrate fi eld investigation and quantitative analysis for a variety of retail 
location and store types. The heart of our research superiority is our powerful, proprietary GRIID™. Is there 
a custom retail market research project we can do for you? Call Bob Sheehan, Vice President of Research at 
781.418.6248, or email him at BSheehan@KeyPointPartners.com.

Custom Retail Market Research

Methodology: The data for this study includes all public retail space in the study area except for a few exclusions discussed below. The information in our database 
has been compiled and/or verifi ed using a variety of sources including, but not limited to, direct contact with tenants and local government, leasing brochures, fi eld 
checks, and other sources. The area for each space is obtained from sources deemed reliable, such as the owner or leasing agent, is paced off by our researchers 
or otherwise measured. Retail categories and SIC Codes are obtained from a leading business database, InfoUSA, when available. Each entry is fi eld verifi ed or 
determined by our research staff. In general, public retail space is characterized as all space currently, or most recently, utilized in selling or renting retail goods 
and/or services to the public. There are no size restrictions for stores or shopping centers. Certain retail classifi cations are excluded, including automobile dealer-
ships, gasoline service stations, automobile repair shops and quasi-retail services, such as stock brokers, real estate agents, insurance agents, etc., unless such 
establishments are located in shopping centers containing typical retail tenants. In some cases wholesale or quasi-retail establishments have been included in the 
database if information from InfoUSA or our fi eld research indicates that goods and/or services are being offered to the public from the location. Some establish-
ments available to the public but typically serving primarily the needs of other users of a facility, such as a cafeteria in an offi ce building or a beauty salon located 
inside a hotel, may also be excluded. Demographic information used in this study was provided by Scan/US.
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We also create KeyPoint Reports for Southern New Hampshire & Greater Hartford, 
Connecticut - available soon at KeyPoint Partners.com
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This KeyPoint Report examines changes in supply, vacancy and absorption, retailer activity, and market composition 
by store size and retail categories for the year ending May 2019. This study includes 189 Massachusetts cities and 
towns, representing more than 3,500 square miles (44% of Massachusetts’ land area) and approximately 5.3 million 
people (77% of the state population).  

KeyPoint Partners’ GRIID™ database contains detailed information on virtually all retail properties in three key regions: 
Eastern Massachusetts, Southern New Hampshire and Greater Hartford, Connecticut. These markets encompass ap-
proximately 44% of all retail space in New England. GRIID™ has information on nearly 262 million square feet of retail 
space and nearly 60,000 retail establishments. The KeyPoint Reports contain a summary and analysis of market 
trends and activity for each studied area.

Copyright KeyPoint Partners, LLC, 2019

Cities & Towns in the Study Area by Submarket: North Shore: Amesbury, Beverly, Danvers, Essex, Gloucester, Hamilton, Ipswich, Lynn, Manchester, 
Marblehead, Nahant, Newbury, Newburyport, Peabody, Rockport, Rowley, Salem, Salisbury, Saugus, Swampscott, Topsfi eld, Wenham, North: Andover, Box-
ford, Georgetown, Groveland, Haverhill, Lawrence, Lynnfi eld, Melrose, Merrimac, Methuen, Middleton, North Andover, North Reading, Reading, Stoneham, 
Tewksbury, Wakefi eld, West Newbury, Wilmington, Winchester, Woburn Northwest: Acton, Ayer, Bedford, Billerica, Boxborough, Burlington, Carlisle, Chelms-
ford, Concord, Dracut, Dunstable, Groton, Harvard, Lancaster, Leominster, Lexington, Lincoln, Littleton, Lowell, Lunenburg, Pepperell, Shirley, Townsend, 
Tyngsborough, Westford West: Ashland, Berlin, Bolton, Boylston, Clinton, Framingham, Grafton, Holliston, Hopkinton, Hudson, Marlborough, Maynard, 
Natick, Needham, Newton, Northborough, Northbridge, Sherborn, Shrewsbury, Southborough, Sterling, Stow, Sudbury, Upton, Waltham, Wayland, Welles-
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Vacancy & Absorption:
The year-end regional vacancy rate was 9.4%, a modest decline from a rate of 9.5% in 2018. Total vacancy in the region is approxi-
mately 18.5 million square feet, 169,800 square feet less than last year. The contraction of space in the region, however, resulted
in modest negative absorption of 170,200 square feet this year.

Figure 2: Submarkets
The City of Boston submarket experienced the largest gain in retail space among all submarkets, adding 211,100 square feet, or
1.1%. The South Bay Center expansion is the largest share of the incremental space in that submarket. In the South, which had
the second largest gain, a new Floor & Décor in Avon and Thomas Place, a small strip center in Taunton, were the largest contribu-
tors. Buzzards Bay experienced a signifi cant decrease in space resulting from the deletion of the vacant Swansea Mall, which was 
recently purchased with plans to repurpose the site, possibly for mixed-use. A church will remain at the property.

Figure 1: Summary
Total inventory in Eastern Massachusetts experienced a modest decline this year to 196.0 million square feet, a drop of 0.2%.
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Category 
Total Market Size (SF)

Total Number of Retail Properties

Total Number of Retail Establishments

Total Market Vacancy (SF)

Vacant Stores

Vacancy Rate

Total Retail Space Per Capita (SF)

Retail Property Average Size (SF)

Retail Store Average Size (SF)

2019 
195,979,300 

19,200 

46,700 

18,479,600 

6,000 

9.4%

36.9

10,200 

4,200 

2018 
196,319,300 

19,300 

46,400 

18,649,400 

6,100 

9.5%

37.1

10,200 

4,200 

%Change
-0.2%

-0.5%

0.6%

-0.9%

-1.6%

-0.7%

-0.4%

0.0%

0.0%

Region
Buzzard’s Bay

City of Boston

Inner Suburbs

North

North Shore

Northwest

South

South Shore

Southwest

West

2019 SF
14,065,800 

20,177,300 

22,295,400 

16,221,500 

19,848,400 

17,955,200 

23,655,900 

13,801,300 

20,902,900 

27,055,500  

%Change
-2.9%

1.1%

-0.2%

-0.5%

-0.6%

-0.5%

0.8%

0.3%

0.0%

-0.1%

2019 Vacancy
10.7%

9.8%

10.0%

9.5%

7.6%

7.8%

11.5%

10.3%

8.3%

9.0%

2018 Vacancy
13.5%

8.5%

8.4%

9.5%

7.6%

8.5%

11.9%

9.7%

9.4%

8.9%

Eastern Massachusetts/Greater Boston 2019

Supply, Occupancy, & Absorption (Figure 1, Page 4): Total inventory in Eastern Massachusetts experienced a modest decline this year to 196.0
million square feet, a drop of 0.2%, caused largely by demolitions and repurposing of space to non-retail uses. A major deletion of retail space 
from our database came from the demise of Swansea Mall, which was recently purchased; it is reported that the property will be repurposed and
become a mixed-use development. Potential ideas include a supermarket, restaurants, offi ce space, medical facilities, and housing -- as well as a
new municipal complex for the town. It is also reported that an existing church which occupies the former Macy’s building will remain. 

Following a substantial rise in the vacancy rate last year to 9.5%, it was mildly encouraging to see the region show a nominal decline to 9.4% this
year. A number of larger format vacancies were fi lled this year by retailers such as Ocean State Job Lot, PGA Superstore, Target, and Hobby Lobby.
Although there are a number of retailers continuing to expand, store closings and liquidations counterweigh on the region and hinder consistent
absorption gains.  This year, even with vacancy levels 169,800 square feet less than last year, the contraction of total space resulted in a modest
negative absorption of 170,200 square feet. Without the repurposing of space, conditions in Eastern Massachusetts would be of more concern.

Regional Submarkets (Figure 2, Page 4): The City of Boston submarket experienced the largest gain in retail space among all submarkets, adding 
211,100 square feet, or 1.1%. The South Bay Center expansion is the largest share of the incremental space in the submarket. Some of the new 
tenants there include Nike, which opened an 18,000 square foot unit, Express, Converse, and Carter’s. In the South, which had the second larg-
est gain, a new 84,000 square foot Floor & Décor opened in Avon and Thomas Place, a small strip center anchored by Planet Fitness, opened in
Taunton. The South Shore was the only other submarket to gain appreciable space, approximating 42,600 square feet, while the Southwest was 
virtually fl at. All other submarkets experienced modest to moderate declines in inventory. Buzzards Bay experienced the largest loss, resulting from
the aforementioned deletion of the vacant Swansea Mall, which was recently purchased with plans to repurpose the site.

Comparing year-over-year vacancy, only two out of ten submarkets experienced a signifi cant rise in the vacancy rate. These included the City of Bos-
ton and the Inner Suburbs, with some of the higher rates occurring in Malden, Watertown, Chelsea, Quincy, and Cambridge, although it’s reported 
that high rents are much of the cause in Cambridge. Vacancy rate decline was greatest in Buzzards Bay, although a caveat needs to be included: 
prior to its closing, the Swansea Mall in this submarket was nearing complete vacancy; the planned repurposing of the property led to the signifi -
cant decline in the submarket’s vacancy rate. The Southwest also experienced a signifi cant decline, dropping from 9.4% to 8.3%. The North Shore
maintained a 7.6% vacancy rate relative to last year and by doing so it remained the submarket with the lowest vacancy rate. The South had the
highest vacancy rate at 11.5%, although it was lower than last year.

Individual Town Rankings (Figure 3, Page 6): The fi ve communities encom-
passing the most retail space remain the same for the third year in a row, with 
Boston and Cambridge maintaining their dominance in fi rst and second posi-
tion. Natick, Brockton, and Burlington follow. Westwood remained in the top 
spot in the region for lowest vacancy rate, although nominally higher than last
year at 1.7%.  Abington moved up to second place with a rate of 2.8%. Stone-
ham repeated its third place fi nish from a year ago at 3.0%.

Taunton had the highest vacancy rate in Eastern Massachusetts for the third
straight year, now at 31.9%, the highest a single town in the region has ever
experienced. Silver City Galleria, which has three vacant department stores,
vacant Best Buy and H&M stores, as well as numerous mall shop vacancies,
is the underlying reason for the excessive rate. Wrentham is a distant second 
with a rate of 19.4%; the town is still saddled with the never-occupied Shops 
at Wrentham, which was built speculatively in 2014 and may end up as repur-
posed space in the future. The property, located opposite the Wrentham Village 
Premium Outlets, is reportedly up for sale.

Vacancy by Tenant Size (Figure 4, Page 6):  Unlike last year, when all size classifi cations experienced an increase in vacancy rates, this year was
mixed. Smaller categories up through 25,000 square feet, with the exception of the under 2,500 square foot segment, ended the year with higher 
vacancy rates. Store closings at Rite Aid, Papa Gino’s, and 7-Eleven as well as liquidations of Payless ShoeSource, Charlotte Russe, and Gymbo-

Continued on page 7
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Figure 3: City & Town Rankings
The fi ve communities encompassing the most retail space remain the same for the third year in a row, with Boston and Cambridge
maintaining their dominance in fi rst and second position. Natick, Brockton, and Burlington follow. Westwood remained in the top 
spot in the region for lowest vacancy rate, although nominally higher than last year at 1.7%.  Abington moved up to second place
with a rate of 2.8%. Stoneham repeated its third place fi nish from a year ago at 3.0%. Taunton had the highest vacancy rate in
Eastern Massachusetts for the third straight year, now at 31.9%, the highest a single town in the region has ever experienced. 
The decline of Silver City Galleria, with all anchor stores now closed, has been the biggest drag on occupancy levels in the town.
Wrentham is a distant second with a rate of 19.4%; the town is still saddled with the never-occupied Shops at Wrentham, which
was built speculatively in 2014 and may end up as repurposed space in the future. The property is reportedly up for sale.

Figure 4: Market Composition & Vacancy by Tenant Size
Unlike last year, when all size classifi cations experienced an increase in vacancy rates, this year was mixed. Smaller categories 
up through 25,000 square feet, with the exception of the under 2,500 square foot segment, ended the year with higher vacancy 
rates. Among the larger format tenants over 25,000 square feet, three categories lowered vacancy rates, while the 200,000 SF
plus category remained fully occupied. A number of tenants absorbed larger vacancies left behind by Toys R Us, Benny’s, Kmart
and others. 

*For cities and towns with 500,000 square feet or more of retail space. NOTE: For towns with supply close to the threshold, 1 large vacant space can account for high vacancy percentage, without necessarily indicating market health.

Most Space SF                            Highest Vacancy*       Prior Rank         Lowest Vacancy*     Prior Rank

Boston

Cambridge

Natick

Brockton

Burlington

Framingham

Saugus

Danvers

Fall River

Braintree

20,177,300 

4,384,900 

3,658,400 

3,649,800 

3,513,700 

3,479,900 

3,465,000 

3,369,600 

3,342,100 

3,329,900 

Taunton

Wrentham

Fairhaven

Watertown

Hanover

Malden

Middleborough

Belmont

Kingston

Tewksbury

31.9%

19.4%

18.4%

18.3%

17.3%

16.7%

15.4%

15.4%

15.3%

15.2%

Westwood

Abington

Stoneham

Norwell

Franklin

Bridgewater

Wareham

Braintree

Bedford

Pembroke

1.7%

2.8%

3.0%

3.3%

3.7%

3.8%

3.9%

4.0%

4.0%

4.1%

1

11

3

8

13

18

26

25

14

31

1

7

6

5

27

15

2

18

10

11

Tenant Size               Market Share 2019       Market Share 2018      Vacancy 2019     Vacancy 2018
Less Than 2,500 SF

2,500 to 4,999 SF

5,000 to 9,999 SF

10,000 to 24,999 SF

25,000 to 49,999 SF

50,000 to 99,999 SF

100,000 to 199,999 SF

200,000 SF and above

20.0%

15.9%

12.7%

15.1%

10.9%

10.8%

13.1%

1.5%

19.8%

15.9%

12.7%

14.8%

11.0%

10.8%

13.5%

1.6%

13.4%

12.4%

11.7%

9.3%

8.1%

4.5%

4.0%

0.0%

14.2%

11.7%

10.4%

7.8%

9.3%

6.5%

4.7%

0.0%

No warranty or representation, expressed or implied, is made as to the accuracy of the information contained herein, and same is submitted subject to errors, omissions, change in price, rental or other conditions, or withdrawal without notice.6

ree were largely the cause. Among the larger format tenants over 25,000
square feet, three teant size categories lowered vacancy rates, while the
200,000 SF plus category remained fully occupied. A number of tenants 
absorbed larger vacancies left behind by Toys R Us, Benny’s, Kmart and
others. Retailers expanding into these spaces included Ocean State Job
Lot, Hobby Lobby, Target, and PGA Superstore, among others.

Retailer Activity (Figure 5, Page 8): The retailer gaining the most retail 
space in the region was Hobby Lobby, adding stores in Braintree and Attle-
boro. In second place was Target, opening three small format stores in Bur-
lington, Medford, and Cambridge. Rounding out the top three is At Home,
adding a second store to the region in Dedham. By number of new units,
Xfi nity opened nine stores, more than doubling its count in the region to 16
units. Verizon and Richfi eld Convenience both opened seven units, good for 
a second place tie.

In a year which fi nally saw Sears fi le for bankruptcy, it is not surprising to see
that once-venerable department store at the top of the list in Eastern Mas-
sachusetts for largest space reduction, closing stores in Peabody, Natick, 
and Cambridge. This follows three closings last year. Rite Aid also had a
diffi cult year following the acquisition by Walgreens of more than 1,900
stores. As a result, approximately 350,000 square feet of the Rite Aid stores
closed.

Parent company National Stores decided it was time to shut down its six
Fallas stores in the region, placing the retailer third in contracted space.
Papa Gino’s and D’Angelo’s, operating under the same parent company,
closed a combined 69 locations, placing the restaurant chains in fi rst and 
third place among retailers closing the most stores. In second place was
Payless ShoeSource, closing its remaining 37 stores in the region as part of 
a national liquidation.

Retail Categories (Figure 6, Page 9): When analyzing the category leaders
in square footage growth, it should be no surprise that “Amazon Proof” ten-
ants continue to drive the bus. Heading the list this year is Medical & Dental
Services, a category that has appeared in our top rankings since 2013 but 
never ended the year in fi rst place until now. The fact that a decade ago

Hobby Lobby led expansion by SF in the region

Top 10 Expanding Retailers*

*By added square footage
Continued on page 9
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Observations continued:

the category never was a top ten fi nisher reveals a great deal about the changes
occurring in the tenant mix at shopping centers across the region and beyond.
Health & Fitness has become a strong contributor to retail space in the region
and this year it fi nished in second place. Ironically, Hobby, Toy and Game Shops
ended in third following a year which saw this category lose the most space. The
Toys R Us demise impacted last year’s results while two new Hobby Lobby stores
helped produce the gains this year. Health & Fitness added the most locations,
increasing the store count by 49 units. Orangetheory Fitness, Planet Fitness, Club
Pilates, and Crunch Fitness and numerous independent yoga studios, martial arts
studios are among the new facilities. Beauty Salons and Services increased its
store count by 43 units, including a variety of locations in addition to hair sa-
lons such as nail salons, eyebrow threading, massage therapy, and tattoo parlors.
Medical & Dental Services fi nished in third place, adding 39 offi ce facilities.

Restaurants was the worst performing category both in terms of space and store
count. The region lost more than 500,000 square feet of restaurant space, in-
cluding a net loss of 176 stores. We need to keep in mind, though, that the loss
in store count is less than 2% of the more than 9,000 restaurants in the region,
and nearly half of the closings came from Papa Gino’s, D’Angelo’s, and Subway.
Department Stores continue to struggle with three Sears, a Macy’s, and a Kmart
largely contributing to the decline in space in this category of just under 500,000
square feet. Drug Stores fi nished the year in third place, largely a result of Rite
Aid closings. Shoe Stores netted a loss of 50 locations, caused primarily by the
Payless ShoeSource liquidation.
  
Conclusions: As the 2019 study year comes to a close, shopping patterns con-
tinue to shift toward online purchasing at the expense of brick-and-mortar re-
tail. It has been reported nationally that planned store closings in 2019 have
already surpassed the total for all of 2018. Notable in the region were Sears and
Macy’s, which closed a combined four department stores; Fallas, which closed
all of its six stores; and Rite Aid, which netted 26 fewer stores. Restaurant chains
also experienced considerable consolidation, led by Subway, Papa Gino’s, and
D’Angelo’s. Liquidations continue to mount, with Payless ShoeSource, Gymboree,
and Charlotte Russe added to the list this year. The fact that all three are largely
regional mall-based stores should be of little surprise to anyone. Fortunately there
were enough expansion-minded retailers to offset these vacancies, resulting in at
least marginal improvement in the vacancy rate this year. Hobby Lobby added two
stores and At Home added one. Others standing out were new entries to the re-
gion including PGA Superstore, which added two stores, and Floor & Décor, which
opened its fi rst. A second store opening for the latter in Saugus is imminent.
These store openings, in conjunction with signifi cant retail real estate converted
to non-retail use, particularly Swansea Mall, were enough to reduce vacant real
estate nominally in Eastern Massachusetts, although absorption was negative.

While the region experienced several signifi cant retail developments last year,
development in 2019 was probably the weakest the region has seen in quite
some time. At 84,840 square feet, Floor & Décor in Avon was the largest addition
to retail inventory this past year, but even that was a conversion of an existing 
industrial building.  The most signifi cant new retail construction in the past year

Contraction by # Stores

Contraction by SF

49

43

39

23

18

17

13

12

12

9

Eating Places

Department Stores

Drug Stores

Apparel - Family

Shoe Stores

Building Materials

Apparel - Women’s

Banks/Savings Institutions

Apparel - Children & Infants

Cleaners & Laundry Services

-541,500

-487,200

-358,400

-219,500

-170,100

-150,800

-134,300

-88,800

-73,400

-71,400

23,347,200

20,459,300

5,901,100

6,243,800

1,313,300

8,736,900

2,429,300

5,372,200

434,800

2,045,800

Category          Contracted   Total

1,369

5,230

1,001

219

570

482

946

571

1,852

216

Eating Places

Shoe Stores

Gift, Novelty/Souvenir Shops

Cleaners & Laundry Services

Drug Stores

Apparel - Children & Infants

Furniture Stores

Apparel - Family

Jewelry

Banks/Savings Institutions

-176

-50

-41

-40

-31

-30

-26

-25

-25

-23

9,200

273

514

1,120

564

109

376

557

429

1,811

Category               Contracted   Total
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Figure 6: Retail Category Activity
Tenants in GRIID™ represent nearly 600 unique business classifi cations; we have aggregated
similar business types into larger retail categories, and summarized these by the degree of ex-
pansion or contraction.

Figure 5: Retailer Activity
The region encompasses approximately 46,700 retail establishments, representing approxi-
mately 27,100 unique retailers. The following summarizes these by the degree of expansion or
contraction.

NOTE: All fi gures shown above are NET

Health & Fitness Services

Beauty Salons and Services

Medical & Dental Services

Tobacco Stores and Stands

Telephone Equipment

Real Estate

Beer, Wine & Liquor Stores

Professional Services

Food Stores - Grocery

Educational & School Services

Expansion by # Stores

Category                     New        Total

Expansion by SF

Category                       New       Total

Medical & Dental Services

Health & Fitness Services

Hobby, Toy and Game Shops

Beauty Salons and Services

Beer, Wine & Liquor Stores

Amusement & Recreation

Furniture Stores

Tobacco Stores and Stands

Variety Stores

Telephone Equipment

187,900 

158,800 

108,000 

105,500 

93,700 

72,700 

54,800 

38,000 

35,200

33,400 

2,604,900 

8,316,700 

1,475,200 

6,664,200 

3,614,800 

5,152,500 

4,550,400 

285,100 

2,821,500

1,098,900 

Xfi nity Store

Richdale Convenience

Verizon Wireless

T-Mobile

Tatte Bakery and Cafe

Starbucks Coffee

Boost Mobile

Kumon Math/Reading Center

Dunkin Donuts

Dollar Tree

Expansion by # Stores

Retailer                     New      Total

Expansion by SF

Retailer                       New        Total

Contraction by # Stores

Contraction by SF

Hobby Lobby

Target

At Home

Floor & Décor

PGA Superstore

Ocean State Job Lot

Dollar Tree

Pottery Barn

Burlington

FunZ Trampoline Park

106,600

105,700

94,500

84,800

79,200

76,100

60,100

59,200

43,000

43,000

9 

7 

7 

6 

6 

6 

5 

5 

5 

5 

149,300

4,638,200

212,700

84,800

79,200

1,180,700

929,900

80,800

820,600

43,000

Sears

Rite Aid Pharmacy

Fallas

Lowe’s 

Payless ShoeSource

Papa Gino’s

Mattress Firm

Shaw’s Supermarkets

Macy’s

KMart

-539,000 

-350,000 

-174,300 

-146,800 

-121,300 

-121,200 

-109,400 

-103,400 

-103,000 

-84,200 

1,160,500 

881,200 

0 

3,162,000 

0 

165,400 

263,700 

2,494,400 

2,847,000 

332,100 

Retailer            Contracted   Total

16 

42 

83 

76 

12 

160 

21 

37 

625 

87 

Papa Gino’s

Payless ShoeSource

D’Angelo’s Sandwich Shop

7-Eleven Food Store

Rite Aid Pharmacy

Subway

Mattress Firm

Gymboree

Charlotte Russe

Bank of America

-40 

-37 

-29 

-27 

-26 

-19 

-19 

-14 

-11 

-9 

53 

0 

26 

179 

71 

179 

47 

0 

0 

171 

Retailer             Contracted       Total
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occurred as part of the continuing South Bay Center expansion in Dorchester, but only included about 45,000 square feet of new space this year. 
There are retailers that remain in expansion mode such as Target, which added three of its small-store formats to the region. PGA Superstore 
opened its fi rst two stores in the region. Floor & Décor is about to add a second store in Dedham. Fitness centers such as Planet Fitness, Crunch, 
and Orangetheory are opening new locations as are value-oriented retailers including Ocean State Job Lot, Dollar General, Five Below, and Dollar 
Tree.

Nevertheless, it’s undeniable that developers and brick and mortar retailers alike are feeling the pinch of internet retailing. We were hoping to
see more stabilization between brick and mortar sales and online shopping, but the reality is the latter is strengthening - although more and
more smart retailers are responding. Walmart, for example, is matching Amazon stride for stride. Ever since its acquisition of Jet.com, the retail
behemoth has been on a tear. Last year the company grew its e-commerce business by 40% and still isn’t satisfi ed. It continues to improve online
profi tability by improving merchandise mix. Target is another powerhouse player in e-commerce today as well. In 2018, Target comp sales in the 
all-important Q4 were up by 5.3%, aided by a 31% boost in online orders. Three quarters of all online orders were fulfi lled at store level, a decided 
advantage over Amazon. Kohl’s, however is now assisting Amazon by processing returns for purchases made at the online giant. Both Target and
Kohl’s are building smaller stores and offering easier ways to pick up online purchases. Many other retailers are fi nding ways to compete online 
because they have no choice: retailers will not survive by executing only a brick and mortar strategy. As noted, there are signs that many are y
realizing this, and executing accordingly.

The region should expect to see more fallout from the impact of e-commerce and the inability of retailers to react to it. Too many retailers are fac-
ing high debt issues such as JCPenney, Neiman Marcus, Rite Aid, Petsmart, Petco, and Pier 1. Mall-based tenants such as J.Crew, Gap, Claire’s,
Things Remembered, Ann Taylor, Loft, and others continue to experience weakening market share. However, other types of tenants are beginning 
to absorb mall space. While there are undoubtedly some major bright spots, it will likely be another volatile year.

Bob Sheehan
Vice President of Research

BSheehan@KeyPointPartners.com
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Observations continued:

KeyPoint Partners provides customized research from preliminary desktop assessments to comprehensive evaluations, which 
integrate fi eld investigation and quantitative analysis for a variety of retail location and store types.

The heart of our research superiority is GRIID™, which tracks all retail activity including supply, occupancy, demographics, and 
marketplace trends for nearly 262 million square feet of retail properties and nearly 60,000 retailers and tenants in key mar-
kets within our territory - about 44% of the retail space in New England. We use this information in a host of research applica-
tions. 

Because of our superior research, we’re a market leader, and a recognized information source. Our news digest, the KeyPoint 
Retail RoundUp (blog.keypointpartners.com), is updated daily. Our monthly KeyPoints, retail newsletter is posted online and to 
thousands of subscribers. Our annual KeyPoint Reports present a thorough summary of retail real estate activity in key New 
England retail markets. Our data and insight are regularly solicited by the Boston Business Journal, Boston Globe, Hartford 
Business Journal, Shopping Centers Today, Shopping Center Business, Retail Traffi c, The Carlson Report, The New England Real 
Estate Journal and other industry publications. You can see all of our research at KeyPointPartners.com.

Is there a custom retail market research project we can do for you? Contact:
Bob Sheehan
Vice President of Research
781.418.6248
BSheehan@KeyPointPartners.com

Retail Market Research®

Extraordinary Commercial Real Estate Services
What can we do for you?

KeyPointPartners.com
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KeyPoint Partners provides retail research consulting services ranging from preliminary desktop assessments 
to comprehensive evaluations which integrate fi eld investigation and quantitative analysis for a variety of retail 
location and store types. The heart of our research superiority is our powerful, proprietary GRIID™. Is there 
a custom retail market research project we can do for you? Call Bob Sheehan, Vice President of Research at 
781.418.6248, or email him at BSheehan@KeyPointPartners.com.

Custom Retail Market Research

Methodology: The data for this study includes all public retail space in the study area except for a few exclusions discussed below. The information in our database 
has been compiled and/or verifi ed using a variety of sources including, but not limited to, direct contact with tenants and local government, leasing brochures, fi eld 
checks, and other sources. The area for each space is obtained from sources deemed reliable, such as the owner or leasing agent, is paced off by our researchers 
or otherwise measured. Retail categories and SIC Codes are obtained from a leading business database, InfoUSA, when available. Each entry is fi eld verifi ed or 
determined by our research staff. In general, public retail space is characterized as all space currently, or most recently, utilized in selling or renting retail goods 
and/or services to the public. There are no size restrictions for stores or shopping centers. Certain retail classifi cations are excluded, including automobile dealer-
ships, gasoline service stations, automobile repair shops and quasi-retail services, such as stock brokers, real estate agents, insurance agents, etc., unless such 
establishments are located in shopping centers containing typical retail tenants. In some cases wholesale or quasi-retail establishments have been included in the 
database if information from InfoUSA or our fi eld research indicates that goods and/or services are being offered to the public from the location. Some establish-
ments available to the public but typically serving primarily the needs of other users of a facility, such as a cafeteria in an offi ce building or a beauty salon located 
inside a hotel, may also be excluded. Demographic information used in this study was provided by Scan/US.

The KeyPoint Report

We also create KeyPoint Reports for Southern New Hampshire & Greater Hartford, 
Connecticut - available soon at KeyPoint Partners.com

Read the daily retail news at
KeyPoint Retail RoundUp

Read and subscribe to our 
monthly KeyPoints newsletter 

Read our annual KeyPoint
Reports on retail real estate

All are available at at
KeyPointPartners.com

KeyPointPartners.com/Retail-Reports
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